Raven Global Training
Course Syllabus

Marketing the Internal Audit Activity
Two Hour Outline


Course Overview:

To be effective, Internal Audit must be a welcomed activity consisting of qualified individuals whom management deems as a value-added, trusted advisor.  This course explores methods to helping management “see the light” with respect to the wealth of knowledge possessed by auditors and the values of Internal Audit activities.
Who should attend:

Those who can influence the perception of internal audit and help audit clients understand that an internal audit can be a value-added activity that can provide helpful insight to management on how to better meet their objectives.
Course Outline (2 CPE):

Perceptions of auditors
6 steps to building trust and rapport

Developing a motto
Marketing and selling auditing activities

